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“YOKOSO Japan” Campaign —— welcoming visitors from Japan with a friendly smile!

The Japan Canada Tourism Association (JACATA) in cooperation with the Japan
Tour Operator Association (JTOA) has officially launched the “YOKOSO Japan”
Campaign beginning July 1, 2011.

The main purpose of this Campaign is to increase exposure of Canada in Japan, in the
hopes of recovering the number of Japanese tourists, which has declined since

the recent tragic Earthquake and Tsunami disaster. During the peak summer season,
those working in the frontlines of our industry, such as tour bus drivers and guides,
will each wear a “YOKOSO Japan” badge, to welcome Japanese tourists with smiling
faces. We hope that these visitors will then return home to Japan with warm
memories of their visit, and will share their positive experiences to friends and family,

through word of mouth.

The Campaign logo is also planned to appear on the newsletters and websites of each

participating partner company and organizations.

The “YOKOSO” badges will be sold by JACATA to each participating supplier for
$1.00 each; 50% of the sales will be donated to the Japan Red Cross through the
Japan Association of Travel Agencies (JATA).



